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Overview 

 
Circle, a universal personal safety app, is part of our current London Ventures portfolio of 
innovative products and services. London Ventures brings private sector ideas to the public 
sector. The aim is to deliver significant benefits for London residents through reducing costs 
and improving the effectiveness and efficiency of services.  
 

The Circle app was developed by Xantura with support from leading women’s charities to 
ensure it was suitable for use in a variety of situations. The initial prototype of the app – ‘tap-
it’ – was piloted in Southwark and Enfield, providing real support for vulnerable people and 
responding to the issue of women’s safety as a key concern for local authorities. This newly 
skinned and named version of the app will become available when our London-wide 

marketing campaign is launched in December 2016.  
 

 
What is Circle?  
 
Circle is an app which supports friends and families to stay safe and connected in and 
around London. Though the focus of our campaign is women’s safety, the app can be used 
in a wide range of scenarios and makes it easier for people to remain safe and in contact 
with one another, wherever they may be in London. This could be while getting home after a 
night out with friends or asking for help in difficult or vulnerable situations.  
 
Circle has functions such as ‘check in’, ‘collect me’, and ‘interrupt me’ which use GPS 
technology to broadcast your location securely to your circle of friends, letting them know 
you’re okay or that you need a little help at the touch of a button.  
 
The app also promotes Safe Spots – places to go if you get lost or feel vulnerable, where 
staff are trained to help. The app allows push messaging from local authorities and users 
can select which notifications they would like to receive, such as safety alerts, local events 
and news. In the event of multiple ‘collect/interrupt me’ messages a user’s main contact gets 
‘nudged’ to ask whether their friend is ok, encouraging self-recognition and referral. Circle is 
free to download on Apple iPhone and Android phones.  
 
Circle is not a replacement for emergency services and app information will clearly state that 
it is not for use in an emergency.  
 
 
 

 

http://www.londoncouncils.gov.uk/our-key-themes/london-ventures


 

 

Benefits to Boroughs  
 
Xantura has worked with 6 boroughs and is keen to encourage use of the app and generate 
downloads across London. While there are apps in the market that do similar things, Circle is 
specifically designed with speed and confidentially in mind, and our campaign will be 
focused on London residents. The app presents an exciting opportunity for London boroughs 
to:  
 

 Support residents to stay safe and connected with their personal networks of friends 
and families. 

 Use another channel to promote safety messages and embed safe behaviours (these 
push notifications could be targeted, for example, on Friday nights to encourage 
responsible drinking or to only take licensed cabs). 

 Upload Safe Spots.  
 
In addition the app: 
 

 Can be utilised by outreach staff for letting colleagues know they are safe when out 
and about.  

 Is safe to be used to connect with vulnerable service users and can be easily used by 
both young and old.  

 Can be utilised by young people to develop positive, safe behaviours.  
 
 

The role of London Councils  
 
Xantura presented the app to the Capital Ambition Board, as part of the London Ventures 
programme, who approved investment in its London-wide implementation and alongside 
that, a marketing campaign to coordinate significant public awareness.  
 
The campaign will target women between the ages of 18-30 in London, with an aim of 

achieving 30,000 downloads. This would create significant momentum and as the campaign 

moves forward has the potential to reach more vulnerable people and wider audiences.  
 
London Councils have procured support from a creative agency to help market the app and 
are looking for ways to involve local authorities and schedule local activity in parallel.  
 
 

The Marketing Campaign  
 

The app will be available to download from the app store when the campaign is launched in 

early December 2016. This time period was chosen as the party season typically raises 

public awareness of person safety issues.  
 
Local authorities will have key opportunities to raise awareness of the app and encourage 
downloads by marketing it to their own service users, staff and residents. This can be done 
alongside providing residents with safe spot information and making key use of the push 
messaging functionality.   
 
London Ventures is keen to work with local authorities to promote the launch of the Circle 
app and through this, the safety of women across London.  
 
 

http://www.londoncouncils.gov.uk/our-key-themes/london-ventures
http://www.londoncouncils.gov.uk/our-key-themes/london-ventures

